


At CryptoCart, our number one goal is to successfully bridge the gap between decentralized
finance (DeFi) and e-commerce. We believe people should be able to spend their favorite
cryptocurrencies at their favorite stores, globally. Since our inception we have been
revolutionizing the way cryptocurrencies are used for purchasing gift cards.

Our platform provides our users with a seamless and secure experience. We envision a
future where cryptocurrencies are seamlessly integrated into everyday transactions,
offering greater accessibility and utility for users across the globe.

Our vision at CryptoCart is simple. Continue building towards becoming the leading, go-to
platform for bridging the gap between decentralized finance and e-commerce. We aim to
allow any user to spend any reputable token across any blockchain at any shop anywhere
in the world.  Whether for day-to-day groceries, new clothing, paying the phone bill,
purchasing a new vehicle or booking a holiday, and everything in-between.  We are striving
to become the go-to platform to facilitate these transactions. 



After successfully building a completely automated payment processor to verify
transactions multichain that can be integrated into near enough any crypto platform from
the ground up, our goal is expanding what we offer at CryptoCart. We are building to
become the go-to platform for any cryptocurrency user wanting to purchase any real life
goods in a safe and secure way. Over the next few pages you will find some of our planned
stores, some market research, and a few mockups for each.

With every store we build, we’ve already got the automated scalable back-end system to
plugin, and will be a very quick process of getting the UI & UX designed, plugging in external
API’s to our payment processor, and hosting the platform. We’ve already built a solid
userbase of customers that would be interested in the platforms, and know every store will
directly drive more revenue and profit through the CryptoCart business.



CoinMarketCap

CoinTelegraph -
Crypto Adoption

in Cars

Source

Grand View Research
- Automotive Market

Statista - Crypto
Users by Income

CoinTelegraph -
Crypto Car Market

Car and Driver - Crypto
Car Purchases

Mordor Intelligence -
Crypto Automotive

BitPay, Tesla
Accepting Crypto

Grand View Research -
Automotive

Metric

Global Market (Automotive)

Cryptocurrency Market

Adoption Rate (Crypto)

Average Transaction Value

Transaction Volume

Providers

User Demographics

Market Penetration 

Expected Growth Rate

Global crypto market cap at $1.09 trillion (Oct 2024); increasing
car dealerships accepting crypto payments.

Around 3% of car buyers have used cryptocurrency as a payment
method for purchasing vehicles.

Data/ Details

$2.7 trillion in 2023, projected to reach $3.7 trillion by 2030.

$1.2 billion (2023) in car-related crypto transactions, projected to
reach $4 billion by 2030.

Tesla, Lamborghini, Audi, Porsche, and some dealerships offering
crypto options via platforms like BitPay.

$20,000 - $35,000, depending on the type of car (economy, luxury,
or electric vehicles).

Currently low at 0.2%, but expected to grow with broader
acceptance of crypto as a valid payment method for cars

30% annually in crypto-enabled car transactions as more auto
dealers adopt crypto payments.

Primarily high-income individuals, car collectors, tech-savvy users,
and crypto investors.

CryptoCart Autos -  Purchase or lease new and used vehicles using cryptocurrencies. Whether you're looking
for luxury, electric, or economy models, Cryptocart Autos ensures a smooth and secure transaction, bringing
convenience and innovation to the car-buying experience. We plan on implementing all major car trader
websites API’s into a one-stop-shop HUB, allowing users to browse through millions of cars, and facilitate the
purchases through our own payment processor.

https://bitpay.com/
https://www.tesla.com/
https://www.tesla.com/


This mockup design is for demonstration and educational purposes only. It is subject to
change and may differ from the final product once a UX/UI specialist reviews and
updates it to ensure it aligns with our branding and design standards.



CoinMarketCap

CoinTelegraph -
Travel Industry &

Crypto

Source

Statista - Global
Travel Market

Statista - Crypto
Travel Users

CoinTelegraph -
Crypto Travel

Statista - Travel Booking

IATA - Travel Insights

Travala, Expedia
via BitPay

IATA - Travel Trends

Metric

Global Market (Travel &
Tourism)

Cryptocurrency Market

Adoption Rate (Crypto)

Average Transaction Value

Transaction Volume

Providers

User Demographics

Market Penetration 

Expected Growth Rate

Global crypto market cap at $1.09 trillion (Oct 2024); growing
integration of crypto in the travel industry.

Around 2% of travelers have used cryptocurrency to book travel and
accommodation.

Data/ Details

$9.25 trillion in 2023, projected to reach $15 trillion by 2030.

$1 billion (2023) in crypto-based travel bookings, projected to reach
$3.5 billion by 2030.

Airlines, hotels, and travel platforms like Travala, Expedia (via
crypto), and major crypto-friendly travel agencies.

$500 - $2,000 per transaction, depending on the type of travel
(flights, hotels, or vacation packages).

Currently low at 0.1%, but growing as more travel agencies and
platforms adopt crypto payments.

30% annually in crypto travel transactions due to increased
cryptocurrency adoption in the global travel sector.

High-income individuals, frequent travelers, tech-savvy users, and
crypto investors looking for flexibility.

CryptoCart Holidays - Plan and book your next adventure with Cryptocart Holidays. From flights and hotels, to full
vacation packages, our platform will allow you to pay for your travel and holiday experiences with your favourite
cryptocurrencies. We will be creating the web3 version of SkyScanner, where all different holiday maker API’s are
plugged into one site and facilitate the purchases through our payment processor.

https://www.travala.com/
https://bitpay.com/
https://www.expedia.com/
https://www.expedia.com/


This mockup design is for demonstration and educational purposes only. It is subject to
change and may differ from the final product once a UX/UI specialist reviews and
updates it to ensure it aligns with our branding and design standards.



CryptoCart Marketplace - Your go-to platform for buying and selling goods for
cryptocurrency. Think eBay, but a web3 version. From electronics to household items,
Cryptocart Marketplace will make it easy for crypto users to securely buy and sell new or pre-
owned products in a straight forward and secure way.



This mockup design is for demonstration and educational purposes only. It is subject to
change and may differ from the final product once a UX/UI specialist reviews and
updates it to ensure it aligns with our branding and design standards.



Metric

Global Market (Gaming)

Cryptocurrency Market

Adoption Rate (Crypto)

Average Transaction Value

Transaction Volume

Providers

User Demographics

Market Penetration 

Expected Growth Rate

Global crypto market cap at $1.09 trillion (Oct 2024); increasing
use in gaming platforms for microtransactions.

round 4% of gamers have used cryptocurrency to purchase in-
game content, NFTs, or gaming subscriptions.

Data/ Details

$334 billion in 2023, projected to reach $583 billion by 2030.

CoinMarketCap

CoinDesk -
Gaming and

Crypto

Source

Newzoo - Global
Games Market

Statista - Crypto
Gamers

CoinDesk - Crypto in
Gaming

$3 billion (2023) in crypto-based gaming transactions, projected
to reach $12 billion by 2030.

ame developers, marketplaces for NFTs (e.g., OpenSea), and
crypto-compatible platforms (e.g., Steam, Epic Games).

$20 - $100 per transaction, depending on the type of in-game
content (skins, weapons, character boosts, etc.).

Low at 0.2%, but growing as more games and platforms accept
cryptocurrency for in-game purchases and NFTs.

25% annually in crypto-enabled gaming transactions as NFTs and
blockchain-based gaming increase in popularity.

Primarily Millennials and Gen Z; tech-savvy gamers, early adopters
of crypto, and NFT investors

Statista - Gaming
Microtransactions

NewZoo - Gaming
Transactions

OpenSea - NFT Gaming,
Steam Accepting Crypto

NewZoo - Gaming
Growth

CryptoCart Gaming - Level up with Cryptocart Gaming. Purchase video games, consoles, and in-game content
across any gaming platform using your favourite cryptocurrencies. Cryptocart Gaming offers a smooth and
secure experience for gamers, connecting the web3 economy with the gaming world.

https://opensea.io/
https://bitpay.com/
https://bitpay.com/


This mockup design is for demonstration and educational purposes only. It is subject to
change and may differ from the final product once a UX/UI specialist reviews and
updates it to ensure it aligns with our branding and design standards.



Metric

Global Market (Mobile
Services)

Cryptocurrency Market

Adoption Rate (Crypto)

Average Transaction Value

Transaction Volume

Providers

User Demographics

Market Penetration 

Expected Growth Rate

Global crypto market cap at $1.09 trillion (Oct 2024); growing
integration with mobile services.

5% of mobile users use cryptocurrency for mobile-related
purchases.

Data/ Details

$1.15 trillion in 2023, projected to reach $1.67 trillion by 2030

CoinMarketCap

CoinDesk

Source

Statista - Mobile
Services

Statista - Crypto
Users

CoinTelegraph -
Adoption

$5 billion (2023) in mobile-related crypto transactions, projected
to reach $15 billion by 2030.

eSIM providers, mobile carriers offering crypto options (e.g., AT&T,
Verizon with BitPay), and crypto wallets

~$50 for mobile plan purchases via crypto, depending on the plan
(e.g., data plans, international SIM cards).

Currently low at 0.5%, but expected to rise as more telecom
providers accept cryptocurrency payments.

20% annually in crypto-enabled mobile service transactions due to
rising global crypto adoption and eSIM usage

Primarily Millennials and Gen Z; crypto-savvy, frequent travelers,
and early adopters of tech solutions.

Statista - eSIMs

CoinTelegraph -
Mobile Payments

BitPay, eSIM
Providers

Statista - Mobile
Growth

CryptoCart Mobiles - Explore the future of mobile services with Cryptocart Mobiles. Top up your mobile plan, purchase
roaming packages, or buy SMS and data plans effortlessly using your preferred cryptocurrency on your favourite
blockchains. Enjoy secure, fast, and seamless transactions for all your mobile connectivity needs. 

https://bitpay.com/
https://www.esim.net/
https://www.esim.net/


This mockup design is for demonstration and educational purposes only. It is subject to
change and may differ from the final product once a UX/UI specialist reviews and
updates it to ensure it aligns with our branding and design standards.



Metric

Global Market (Online
Payments)

Cryptocurrency Market

Adoption Rate (Crypto)

Average Transaction Value

Transaction Volume

Providers

User Demographics

Market Penetration 

Expected Growth Rate

Global crypto market cap at $1.09 trillion (Oct 2024); increasing
use of crypto in bill payments and subscriptions.

Around 1.5% of bill payments are made using cryptocurrency,
primarily for utility bills and digital subscriptions.

Data/ Details

$8.3 trillion in 2023, projected to reach $14.7 trillion by 2030.

CoinMarketCap

CoinDesk - Crypto
Bill Payments

Source

Statista - Global
Payments Market

Statista - Crypto
Users

CoinTelegraph -
Payment Providers

$1.5 billion (2023) in crypto-based bill payments, projected to reach
$5 billion by 2030.

Payment processors like BitPay, Coinbase Commerce, and online
billing platforms (e.g., PayPal, AT&T, Dish Network).

$50 - $500 per bill, depending on the service (utilities, phone bills,
streaming services, etc.).

0.5%, but increasing as more payment providers and utility
companies accept cryptocurrency.

20% annually in crypto-enabled bill payments due to growing
adoption of digital currencies for everyday expenses.

Millennials, Gen Z, crypto-savvy users, and individuals seeking
alternative financial systems.

Allied Market Research -
Online Bill Payment

CoinTelegraph - Crypto
Payment Adoption

BitPay, Tesla
Accepting Crypto

Allied Market Research -
Online Bill Payment

CryptoCart Bills - Simplify your ongoing payments with Cryptocart Bills. Settle your utility bills, subscription services,
and more using your favourite cryptocurrencies. Enjoy the convenience of managing all your financial commitments
without relying on traditional banking, using a secure and straightforward HUB that will track upcoming payments,
and help you keep up to date with all of your bills.

https://bitpay.com/
https://www.tesla.com/
https://www.tesla.com/


This mockup design is for demonstration and educational purposes only. It is subject to
change and may differ from the final product once a UX/UI specialist reviews and
updates it to ensure it aligns with our branding and design standards.



Metric

Global Market (Jewellery)

Cryptocurrency Market

Adoption Rate (Crypto)

Average Transaction Value

Transaction Volume

Providers

User Demographics

Market Penetration 

Expected Growth Rate

Global crypto market cap at $1.09 trillion (Oct 2024); luxury
goods, including jewellery, increasingly bought with crypto.

Around 2% of jewellery transactions are made using
cryptocurrency, particularly for high-end, luxury items.

Data/ Details

$340 billion in 2023, projected to reach $500 billion by 2030.

CoinMarketCap

CoinDesk - Crypto &
Luxury Goods

Source

Statista - Global
Jewellery Market

Statista - Crypto User
Demographics

CoinDesk - Crypto &
Luxury Market

$500 million (2023) in crypto-based jewellery transactions,
projected to reach $2 billion by 2030.

High-end retailers like BitDials, Reeds Jewelers, and luxury brands
integrating crypto payments via BitPay and Coinbase.

$1,000 - $20,000 depending on the type of jewellery (precious
metals, diamonds, and designer brands).

Low at 0.3%, but growing as more luxury jewellery brands adopt
cryptocurrency payments.

25% annually in crypto-enabled jewellery purchases as luxury brands
and investors turn to digital assets.

High-net-worth individuals, crypto investors, and tech-savvy users
investing in jewellery as a store of value.

Statista - Luxury Market

Grand View Research -
Luxury Goods

BitDials, Reeds Jewelers

Grand View Research -
Luxury Goods

CryptoCart Jewellery - Cryptocart Jewellery offers everything from timeless classics to contemporary designs,
ensuring a seamless shopping experience for those looking to invest in precious metals and gems with their favourite
cryptocurrencies. We plan on integrating all major jewellery retailers API’s into one HUB and attaching our payment
processor to facilitate all payments.

https://www.bitdials.eu/
https://bitpay.com/
https://www.reeds.com/


This mockup design is for demonstration and educational purposes only. It is subject to
change and may differ from the final product once a UX/UI specialist reviews and
updates it to ensure it aligns with our branding and design standards.



Over the last few years we have been working tirelessly inhouse to continuously perfect our
platform ready for an expansion phase to massively scale up operations. Below are a listing
of things yet to be complete that we are going to be working on to really cement our names
as the go-to web3 e-commerce platform.

Mobile Application

Having a mobile application built for CryptoCart is essential. Not only is it proven in e-
commerce that mobile applications have higher conversion rates, reduced cart
abandondment, and higher average orders, alongside push notifications, it is something all
of our competitors offer but all on a very basic level. Our store is already mobile optimized
and will not take long to make it app optimized and plug-in to the Metamask SDK to allow
customers a very smooth experience of using out platform and checking out via our own
dedicated application. 

We plan to run numerous download competitions and get as many of our users to
download the application to directly target them with offers / marketing based on previous
purchases to drive sales.



Expansion to additional blockchains

Expanding CryptoCart across as many chains as possible is essential for the growth of our
platform and community. Not only that, it will help us to gain a competitive advantage over
competitors that are limited to only the Ethereum Network & Binance Smart Chain. Different
customers prefer different blockchain networks, and accepting payment on multiple
blockchains allows us to accommodate their preferences to ensure that they can use the
blockchain they are comfortable with, increasing accessibility and convenience.

Secondly, each blockchain has its own community and user base. By accepting multiple
blockchains, we get to tap into different networks and attract customers from various
blockchain communities. This expands our customer reach and increases the potential for
sales.

Finally, supporting numerous blockchains will help us grow into the space, and allow us to
work with other projects and communities to better our own platform. Our latest example is
our partnership with MetisDAO and the support of the Andromeda Network. We saw a large
rise in sales when our partnership went live, and went on to secure some great partnerships
on their network to help with adoptability of our platform and exposure of our services.



Introduction of Trending Coins

If you know the cryptocurrency market, you know every other day something launches
which makes a heap of noise, and gets an army rallying behind it on social media. At
CryptoCart, we want to leverage their social exposure through a listing on CryptoCart,
allowing ANY token to become a spendable currency across our entire store.

Typically, when there is enough of a presence on social media centralized exchanges list
them to onboard users onto their platform. The only difference with us listing them, is they
will learn about CryptoCart, what we offer, and the enormous utility we add which will
massively help with onboarding of new users and raising awareness for the platform.

Not only would this help with receiving exposure, aid in forming a number of large
communities wanting to be listed on our platform, it would also help spread the word of
what we are, what we’ve built, and the benefits of being a part of our ecosystem.



Trustpilot Integration

The first time anyone uses a website, or looks at a product, the majority of us look through
some of the verified reviews to help decide whether to place your first order. Social proof is
something we at CryptoCart are lacking, which essentially reinforces the legitimacy of our
platform.

For someone browsing our store for the first time, having verified reviews could be the
difference between someone leaving or becoming a lifetime community member; hence
the reason for us looking to implement something like this. This will also help with:

• Improving brand reputation
• A way to obtain customer feedback
• Improving our SEO ranking
• Leveraging user content for marketing

To incentivise community members leaving honest reviews, we will be launching a raffle
periodically whereby everyone that leaves a review on their purchase will be entered into a
chance to win cashback on their purchase.



CryptoCart Newsletter & Blog

A newsletter and blog is something we have planned to introduce for quite a while. Currently
all of our blogs are being done via a medium directing all traffic away from our store. Having
our own dedicated blog on our store is essential for visibility, backlinks, SEO, and improving
our search engine rankings. 

Another avenue we are going to explore is the introduction of the CryptoCart Newsletter
which will be linked to our social profiles. Newsletters are one of the most powerful digital
marketing tools in terms of reach vs. cost. This will allow us to communicate directly with our
community, and potential customers in a personalized way by serving valuable content and
relevant promotions straight to their inboxes.

We understand filtering through hundreds of discords / telegrams / reddits to find the latest
updates can be tedious, sometimes stressful, and important information can be missed. In
our newsletter, we intend to include community updates, catalogue updates, and also
general market updates. In the traditional business world, newsletters help maintain
engagement with existing customers and encourage repeat purchases.



Referral Programs

Referral marketing in e-commerce has statistically been proven to be effective in boosting
sales. Not only do customers like reviews (hence the reason for Trustpilot), a study has
shown 84% of people trust recommendations from people they know more than any other
form of marketing. 

We are looking for the most effective, and sustainable way to introduce a referral program
to CryptoCart to encourage existing community members to share what we are building in
exchange for rewards. This incentivizes existing customers to bring in new users, fostering
growth and customer loyalty



Email marketing campaign

In e-commerce, email marketing is essential and something we have completely
overlooked. We recently just changed all of our order confirmation & processing email
templates as to match our current branding, and have recently started working on some
brand specific targeted email templates.

We are going to look to introduce AI into our email marketing approach to leverage
hisotrical data, forecast future customer behaviours, and deploy releveant marketing emails
at the right time. AI's capability to analyse vast amounts of data and predict user behaviour
is revolutionising how email marketing is produced, it is no longer just sending one generic
email to all customers, it enables highly personalised, customer specific content tailored to
them. 



Promotional Events

Promotional events for us have proven on numerous occasions to massively ramp up
volume through our platform. We have previously ran events surrounding Christmas,
Valentines Day, Amazon Prime Day, and many more where all orders over a certain period
are entered into a raffle to get a partial refund on their order. Every single event has been
successful in our attempts to drive volume through our store and onboard new customers.

We want to target future promotional events to do much of the same, specifically targetting
different tasks such as Trustpilot reviews, Mobile App downloads and much more.



Paid advertisement campaigns

All of our competitors do both paid Google Ads under specific giftcard and crypto keywords,
alongside paid advertisements on X (formerly Twitter) to target specific crypto audiences.
This is something we know is a proven ROI and directly helps onboard first time users for the
first time, increase sales and accelerate website traffic.  

Onboarding of top cryptocurrency influencers

The CryptoCart platform was created for cryptocurrency users to dispose of their assets for
real world goods and services via gift-cards. Onboarding some of the top influencers (KOLs)
in the space to spread awareness and marketing campaigns surrounding our platform will
be crucial and one of the easiest routes for overnight growth, as their followings are our
exact target audience. We are already in touch and had meetings with a few of the leading
names in the space regarding endorsement, to showcase what we’ve built and run
marketing campaigns with to directly help onboard users and drive revenue through our
platform.



Introduction of additional CryptoCart stores

As previously mentioned, we want to start building and rolling out our additional planned
stores to tap into different markets in the e-commerce space including CryptoCart Mobiles,
CryptoCart Autos, CryptoCart Marketplace, CryptoCart Holidays, CryptoCart Gaming,
CryptoCart Bills, CryptoCart Jewellery.

The e-commerce market for cryptocurrency is fairly untapped, and we want to be a first
mover in many of the markets. We’ve built the back-end for our gift card platform to be a
scalable, headless e-commerce payment processor that can be plugged into any future
platforms to facilitate and handle the payments for any of our stores in a completely secure
and safe automated fashion.  The rollout of additional stores will be fairly easy as it would
only include the UI / UX design, and plugging in different API’s for different stores and
attaching our own payment processor to it.

At CryptoCart we want to be the one-stop-shop for all your cryptocurrency shopping needs,
and offer a whole range of products under one name which has not been done in the space
yet. Think Autotrader for cars, eBay for the marketplace, Skyscanner for holidays; we want to
roll it all out under our own brand, CryptoCart. 



Introduction of Coinbase & Binance Pay

Something we have lacked is the wallet support we accept, with the two biggest and most
commonly used being Coinbase and Binance Pay. We will be integrating both wallet
connects as a payment method which all of our competitors currently support allowing a
seamless method for users that have funds on either of the exchanges to checkout using
them with just one click.

We have had a ton of community feedback applauding us for the amount of blockchains
and tokens we support, but lack on how many wallets we support at checkout so it will be a
priority. We’ve had users before get all the way to checkout and not have a supported wallet
to complete their order, hence it being essential to expand our wallet connection support to
make the entire user experience smoother.



CryptoCart API Integration

Having our own dedicated CryptoCart API to be able to integrate into other stores, HUBs, and
dApp infrastructures will help tremendously with onboarding of new users which has not
been tapped into in the cryptocurrency e-commerce space. This would allow platforms,
exchanges, or communities to be able to provide a more seamless and cohesive experience
for their users without the need for additional interfaces.

We are going to have our entire store, from start to finish in one singular API endpoint for
platforms to integrate and offer their communities as a service, instead of the need for
building an entire dedicated whitelabel solution. This will include web2 integrations such as
a hub for users on exchanges to effortlessly checkout from different vendors instead of
disposing into fiat and purchasing using their bank, to integrations on telegram to allow
users to type in the gift-card they want, the purchase amount and pay all through a
telegram bot.

We also have plans to integrate our API into Discord and additional dApps in the future.



Rollout of whitelabel solutions

As previously mentioned, CryptoCart was built from the ground up to be a completely
headless, scalable solution which can be deployed under any branding with our API’s
attached and plugged into our payment processor. We’ve had some keen interest from
projects worth over $100,000,000 interested in their own dedicated whitelabel platforms for
their community. 

Not only will we reap the exposure from their communities highlighting what we are building,
we would be making a commision on every single order through them as if they was to
order through us direct at no markup to the customer or project. Commision ranges
anywhere from 0.1% - 4%, and on the rare occasion slightly higher dependant on the card.

With a few of these rolled out we could very easily see revenue 100 fold overnight with
exposure to some of the biggest communities in the space using their native platform to
spend their tokens, which would all be powered by CryptoCart. CryptoCart would reap the
rewards from the revenue & profits through the platform, and the project would reap the
rewards from the additional utility they are providing their community. All future stores will
also be fully scalable whitelabel solutions and the above would apply.



Additionally, on top of being a multi vendor, infinitely scalable headless e-commerce
system, we've built our platform in a way to be whitelabeled.

The idea for our whitelabel solution is to rollout a few to start with for our key partners. This
will not only add utility to their own communities by having their own dedicated platform
powered by CryptoCart in their branding, but it will directly increase the amount of volume
flowing through our payment processor, in which we make a commision on regardless of
the currency, chain, or whitelabel platform used.

For more information on our initial mockup designs for the DOGE community, you can find
our preview HERE

https://cryptocart.cc/wp-content/uploads/2024/03/CryptoCart-Doge-Mockup.pdf


As an example situation, if we roll out 5 dedicated whitelabel stores for our partners on the first release, not only will we
reap the exposure from their communities highlighting what we are building, we would be making commission on every
single order through their whitelabel store at no markup to the customer or project. Commision ranges anywhere from
0.1% - 4%, and on the rare occasion slightly higher dependant on the card.  The easiest way to describe a whitelabel
solution is a replica of CryptoCart, with different branding specifically for a project / community to drive additional
revenue through our payment processor. With a base average of around 2%, below are some rough figures for platform
profits across all whitelabels combined.

$5,000,000

$10,000,000

Store Volume

$1,000,000

$100,000

$200,000

Average Profit

$20,000

$50,000,000

$100,000,000

$1,000,000

$2,000,000


